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The Ethics, Integrity and Honesty competency focuses on creating an atmosphere of mutual trust and 
respect, communicating honesty, and acting ethically, with integrity, on a consistent basis.  Personal 

values and actions are consistent with those of the organization.  This competency also involves 
demonstrating responsibility and commitment to protect the organization’s assets. 

 
 

 
Books & Manuals 

Ablow, K. (2007). Living the truth: transform your life through the power of insight and honesty. New York: Little,  
Brown and Co. 
Call Number: 158.1 ABLO 

  
Arena, C. (2007). The high-purpose company: the truly responsible--and highly profitable--firms that are changing  

business now. New York, N.Y.: Collins.  
Call Number: 658.408 AREN 

  
Berkley, B., and Economy, P. (2008). Giving back: connecting you, business, and community. Hoboken, N.J.:  

Wiley.  
Call Number: 361.765 BERK 

 
Gardner, H. (2007). Responsibility at work: how leading professionals act (or don't act) responsibly. San  

Francisco: Jossey-Bass. 
 Call Number: 174.4 RESP 

 
Geisler, N. and Douglass, R. (2007). Integrity at work: finding your ethical compass in a post-Enron world. Grand  

Rapids, Mich.: Baker Books.   
Call Number: 174.4 GEIS 
 

Heal, G.  (2008). When Principles Pay: corporate and social responsibility and the bottom line. Columbia  
University Press. 
Call Number: On Order 

 
Klann, G. (2007). Building character: strengthening the heart of good leadership. San Francisco, CA: Jossey- 

Bass: Center for Creative Leadership.   
Call Number: 658.4092 KLAN 

 
McCoy, B. (2007). Living into leadership: a journey in ethics. Stanford, Calif.: Stanford Business Books.  
 Call Number: 174.4 MCCO 
 
Sisodia, R., Wolfe, D., and Sheth, J. (2007). Firms of endearment: how world-class companies profit from passion  

and purpose. Upper Saddle River: Wharton School Publishing.   
Call Number: 658.408 SISO BSL 

 
Somers, M. (2007). Coaching at work: powering your team with awareness, responsibility, and trust. San  

Francisco, CA: John Wiley & Sons.   
Call Number: 658.3124 SOME 

 
  

  
 

http://webcatalog.mdpls.org/ipac20/ipac.jsp?&ri=&term=Living+the+truth%3A+transform+your+life+through+the+power+of+insight+and+honesty.+&index=.GW&aspect=subtab11�
http://webcatalog.mdpls.org/ipac20/ipac.jsp?&source=~!horizon&view=subscriptionsummary&uri=full=3100001~!1220359~!0&ri=3&aspect=subtab11&menu=search&ipp=20&spp=20&staffonly=&term=The+high-purpose+company&index=.GW&uindex=�
http://webcatalog.mdpls.org/ipac20/ipac.jsp?&source=~!horizon&view=subscriptionsummary&uri=full=3100001~!1220359~!0&ri=3&aspect=subtab11&menu=search&ipp=20&spp=20&staffonly=&term=The+high-purpose+company&index=.GW&uindex=�
http://webcatalog.mdpls.org/ipac20/ipac.jsp?&ri=4&source=%7E%21horizon&index=.GW&term=Giving+back%3A+connecting+you%2C+business%2C+and+community.+&aspect=subtab11&x=3&y=4�
http://webcatalog.mdpls.org/ipac20/ipac.jsp?&source=~!horizon&view=subscriptionsummary&uri=full=3100001~!1263252~!4&ri=7&aspect=subtab11&menu=search&ipp=20&spp=20&staffonly=&term=Responsibility+at+work%3A&index=.GW&uindex�
http://webcatalog.mdpls.org/ipac20/ipac.jsp?&ri=8&source=%7E%21horizon&index=.GW&term=Integrity+at+work%3A+finding+your+ethical+compass+in+a+post-Enron+world.+&aspect=subta�
http://webcatalog.mdpls.org/ipac20/ipac.jsp?&ri=9&source=%7E%21horizon&index=.GW&term=When+Principles+Pay%3A+corporate+and+social+responsibility+and+the+bottom+line.+&aspec�
http://webcatalog.mdpls.org/ipac20/ipac.jsp?&ri=10&source=%7E%21horizon&index=.GW&term=Building+character%3A+strengthening+the+heart+of+good+leadership.+&aspect=subtab11&x=�
http://webcatalog.mdpls.org/ipac20/ipac.jsp?&ri=11&source=%7E%21horizon&index=.GW&term=Living+into+leadership%3A+a+journey+in+ethics.+&aspect=subtab11&x=11&y=11�
http://webcatalog.mdpls.org/ipac20/ipac.jsp?&ri=12&source=%7E%21horizon&index=.GW&term=Firms+of+endearment%3A+how+world-class+companies+profit+from+passion+&aspect=subtab11�
http://webcatalog.mdpls.org/ipac20/ipac.jsp?&ri=12&source=%7E%21horizon&index=.GW&term=Firms+of+endearment%3A+how+world-class+companies+profit+from+passion+&aspect=subtab11�
http://webcatalog.mdpls.org/ipac20/ipac.jsp?&ri=13&source=%7E%21horizon&index=.GW&term=Coaching+at+work%3A+powering+your+team+with+awareness%2C+responsibility%2C+and+trust.�


 

 
Electronic Journals & Newspaper Articles 

(2004). In business, honesty, openness really count. MMR, 21.3: 10. 
 
Botwright, G. (2007). Get inside your opponent's head by knowing the tactics; you don't need to rely on clever  

tactics to cajole or maneuver the other party in a negotiation. You just need to know how to counteract 
them. Grocer, 230.7826: 74. 

 
Clark, E., and Ross T. (2008). Proving the power of ethical practices. WWD, 18S.  

 
Hickey, D., and Connolly, S. (2008). Codes of conduct don't always protect reputation.  

National Defense, 92.650: 50.  
 
Hickey, D., and Connolly, S. (2007). Ethical lapses provide valuable training tool. National Defense 92.648: 51.  

 
Krehmeyer, D. (2007). Teaching Business Ethics: A Critical Need; Business schools aren't doing enough to build  

ethics -- as a foundation course and part of other disciplines -- into their curricula. Business Week 
Online, (Oct 26, 2007). 

 
Marosi, D. (2000). Trusted employees often have access to overlooked company assets. Business Journal- 

Portland, 17.41: 59. 
 

Spencer, R. (2007). Spinning out of control: it is often the least ethical companies that plough the most resources  
into Corporate Responsibility. Rebecca Spencer delves into four classic cases.  
New Internationalist, 407: 8.  

 
Stevenson, P. (2007). Belief or bottom line: corporate sponsorship: is it just a case of feeling good to give or is  

corporate sponsorship now a more strategic business decision? Do companies use it to give their image 
a cosmetic glow or does it reflect core business values? Philippa Stevenson explores the new take on 
corporate giving. New Zealand Management, 54.3:28. 

 
Zolkos, R. (2007). Ethical practices are key to industry's success. Business Insurance, 9: 18.  


	Ethics, Integrity & Honesty: A Bibliography
	UBooks & Manuals
	UElectronic Journals & Newspaper Articles


